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Trong nhing nam tra lai day, véi béi canh thé gidi budc vao thai dai cong nghé 4.0 kéo theo thi
trudng thuong mai dién tlr ngay cang phét trién khong chi trén thé gidi ma con & ca thi trudng
Viét Nam. C6 thé ndi tir nam 2020 dén nay, dai dich Covid-19 la chét xdc tac lam thay déi hanh vi
mua sdm clia ngudi tiéu dung. Ngudi tiéu dung chuyén dan tir hinh thic mua sdm truc tiép truyén
théng sang hinh thiic mua sam truc tuyén thong qua cac nén tang thuong mai dién t&. Muc tiéu
bai bao nay la thuc hién téng quan cac nghién cliu dé ndm bt dugc xu hudng mua sdm truc tuyén
hién nay clia nguai tiéu dung cling nhu cac thach thic ma linh vuc thuong mai dién t& phai doi
mat; t&r dé dua ra ham y quan tri déi véi cac doanh nghiép thuong mai dién tir Viet Nam.

Két qua téng hgp cac nghién clu di trudc da cho thdy xu hudng mua sédm truc tuyén ngay cang
tang cao trong tuong lai vi su tién Igi ctia hinh thiic mua sédm nay mang lai. Hai thach thic Ién ma
thuong mai dién tl phai déi mat do la von va co s& ha tang mang Internet.

Hy vong vdi viéc tdng hop cac nghién clu di trude clia quéc gia trén thé gidi clng nhu nhing
nghién ctu tai Vit Nam sé gitp cho cac doanh nghiép c6 nhimng dinh hudng va chién lugc phat
trién hinh thic kinh doanh dya trén nén tang thuong mai dién tlr ngay cang phét trién trong tuong
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Tuw khoa: Mua sam truc tuyén, thuong mai dién t, hanh vi mua sam

DAT VAN DE

Ngay nay xu hudng mua sim trén cic trang thuong
mai dién t& phat trién mot cich nhanh choéng tai cac
qudc gia trén thé gisi va dac biét la tai cdc nudec da
va dang phat trién. St dung thuong mai dién ti viia
gitip ngudi mua cé thé mua hang nhanh choéng va tién
lgi, mat khac giap cho cac t6 chiic va doanh nghiép
c6 thé gidi thiéu cdc thong tin vé san phdm dén céc
dai tugng khach hang tiém ning trong nudc ciing nhu
cac khach hang qudc té thong qua Internet. Tai Viét
Nam tinh dén thang 1 ndm 2021, ty 1é ngudi dung In-
ternet rdt 4n tugng lén dén 68.72 triéu két ndi chiém
70.3%. Thdi gian trung binh st dung internet ctia méi
cd nhan trong mét ngay 1én dén 6 tiéng 42 phut. Trong
d6 Youtube dting vi tri d4u tién va Facebook ding vi
tri ké tiép trong nén ting mang xa hoi dugc st dung
nhiéu nhAt tai Viét Nam !

Internet 13 mét phuong tién phd bién, hgp tac va ty
ttic dugc hang triéu ngudi trén thé gidi st dung?. Mic
du 4p dung mudn hon cac nudc khac trén thé gidi,
nhung Viét Nam c6 khoang mét ntia s6 dan s6 truy
cap Internet va lén dén 70% trong s6 ho dang stt dung
dién thoai thong minh®. Lugng ngudi sit dung inter-
net trén thé gi6i dén thang 1 ndm 2021 tang 7.3% so
v6i nam 2020, trong d6 dich vu mua hang truc tuyén
chiém 76,8% trén tdng s6 hoat dong thuong mai dién

te toan cdu !

Nho su phat trién manh mé khéng ngling cta in-
ternet ma hoat dong mua sam truc tuyén ngay cang
tré nén phd bién va phét trién trén thé gi6i ciing
nhu tai Viét Nam. Theo da phat trién do, nhiéu tap
doan va doanh nghiép ban 1é trong nudc da gia nhap
thi trudng thuong mai dién tt. Tuy nhién nén ting
thuong mai dién ttf da tao ra nhiéu tiém ning vé co hoi
phét trién, cling nhu nhiéu thich thic ma cac doanh

nghiép phai d6i mit.

Khai niém thuong mai dién ti

Ban vé khai niém thuong mai dién tt, theo Kotler &
Keller (2006)* dinh nghia thuong mai dién ti [a qua
trinh ban va mua dugc hé trg bdi céc cong cu dién
tu. Cdc hinh thic chinh cta thuong mai dién ti bao
gom: Doanh nghiép v6i doanh nghiép (B2B), Doanh
nghiép v6i Khach hang (B2C), Doanh nghiép véi
Chinh pht (B2G), Khach hang véi Khach hang (C2C)
va Thuong mai dién ti (E-commerce). Bén canh do,
theo Turban et al. (2002)° dinh nghia thuong mai
dién tt la mot qua trinh mua, ban, chuyén khoan hoic
trao d6i hang hod, dich vy hodc thong tin bang cach

stt dung cac mang dién tt nhu Internet.

Trich dan bai bao nay: Thanh N P. Thuong mai dién tii: Téng quan nghién citu giai doan 1995 -2020.

Sci. Tech. Dev. J. - Eco. Law Manag.; 6(1):2167-2174.
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Hanh vi mua hang truc tuyén va cac yéu té
tacdong

Hanh vi ngudi tiéu ding dugc hiéu 13 mot loat cac
quyét dinh vé viéc mua cdi gi, tai sao, khi nao, nhu thé
nao, noi nao, bao nhiéu, bao lau mot 14n,... ma méi
c4 nhan, nhém ngudi tiéu dung dua ra qua thoi gian
vé viéc chon dling san phdm, dich vu hay ¥ tuéng®.
Mua hang qua mang dugc dinh nghia la hanh vi ctia
ngudi tiéu dung trong viéc mua sdm thong qua cic ctia
hang trén mang hodc website st dung céc giao dich
mua hang tryc tuyén’. Bén canh dé, theo Hiubl &
Trifts (2000)® mua hang qua mang 13 mét giao dich
dugc thuc hién boi nguoi tiéu dung thong qua giao
dién trén mdy tinh bing cdch mdy tinh clia ngudi tiéu
duing dugc két ndi va c6 thé tuong téc véi cac clia hang
s6 hoa ctia nha ban 1é thong qua mang may tinh va con
¢6 tén goi 13 mua hang truc tuyén.

Theo m¢t nghién ctu tai Gotland clia nhom téc gia
Sultan & Uddin (2011)° da nghién ctiu vé thdi d6 ctia
khéch hang déi v6i mua sdm tryc tuyén. Két qua cta
nghién cuu cho thiy ring c6 bén yéu t6 1a: thiét ké
Website/dac trung, su thuan tién, su tiét kiém thoi
gian va sy bdo mit c6 tdc dong duong d6i véi mua sdm
tryc tuyén tai Gotland. Trong nghién ctiu nay cling
phat hién ra ring c6 mot s yéu té khéc &nh hudng dén
du dinh ctia hanh vi mua sdm tryc tuyén bao gom gia,
chiét khéu, thong tin phan héi tii nhiing khach hang
trude d6 va chat lugng ctia san phim.

Mot nghién cttu khic duge dién ra tai Bangkok cua
Mengli (2011) 1 1a mot cong trinh déng gép ¥ nghia
cho cdc nha quén trj clia cac cdng ty, tdp doan kinh
doanh tryc tuyén tai Thai Lan. Két qua nghién ctu
da chi ra rang chi c¢6 ba trong ndm nhan t6 tac dong
duong dén hanh vi mua sdm tryc tuyén d6 la: Sy dé
sti dung, su hiiu ich va sy tin tudng. Con v6i nhiing
tac dong khong dang ké c6 thé ké dén nhu: Tinh c4
nhén va Tinh an toan. Thém ntia yéu t6 nhan khiu
hoc tac dong khong nhiéu dén hanh vi mua hang tryc
tuyén.

Tai My, nhém tac gia Sorce et al., (2005) ! d4 nghién
ctiu vé hanh vi mua sdm tryc tuyén va mua hang truc
tiép clia gidi tré va ngudi 16n thong qua théi do cta ho
trong qud trinh mua sdm hang hod. Véi nghién ctu
nay da cho thdy déi véi ngudi 16n tubi thi thyc hién
hoat ddong mua sdm tryc tuyén it hon so v6i ngudi
tré tudi, diéu nay ciing d6ng nghia véi viéc ngusi 16n
tudi thuc hién mua hang tryc ti€p nhiéu hon so véi
ngudi tré tudi. Nghién ctiu nay cho théy thai do c6
dnh huong dén viéc mua sam tryc tuyén con tudi tac
thi anh hudng dén hanh vi mua hang truc tiép d6i véi
ngudi mua san phdm lan dau.

Theo nghién ctiu ctia nhoém tic gia Nguyén Minh
Tufn va Nguyén Vin Anh Vi (2020) 12 vé Cac yéu té
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tac dong dén hanh vi mua hang truc tuyén ctia khach
hang tai TIKL.VN. Két qua nghién ctiu da chi ra ring
c6 bon trong sau nhén t6 tac dong duong dén hanh vi
mua hang tryc tuyén la: Nhén thic dé st dung, Nhan
thiic su hiiu ich, Su tin cdy va yéu t6 xa hoi. Bén canh
d6, hai nhén t6 ¢ tac dong am dén hanh vi mua hang
truc tuyén la: Yéu t6 thy hudng va Yéu t6 rui ro.
Theo nghién ctiu ciia Nguyén Hoang Diém Huong va
cong s (2016) 13, nghién ctiu cic yéu t6 anh hudng
dén thai 46 cta ngudi mua trong thi trudng thuong
mai dién t&. Nhom tdc gia da dua ra mo hinh nghién
ctiu gom céc yéu td anh hudng truc tiép dén hanh vi
mua sdm tryc tuyén bao gébm: Rui ro tai chinh, Rui
ro san phdm, Rui ro vé sy tién lgi, Rui ro khong giao
hang, Chinh séch d6i tra va Dich vu co s¢ ha tdng. Bén
canh d6, theo nhom tac gia Ha Ngoc Thang va Nguyén
Thanh Do (2016) ' thyc hién nghién ciu vé “Céc yéu
t6 anh hudng dén y dinh mua sdm truc tuyén cta
ngudi dung Viét Nam: Nghién ctiu mé rong thuyét
hanh vi c6 hoach dinh.” thi nhém c6 dé xuét bon yéu
t6 chinh tac dong dén hanh vi mua hang truc tuyén
ctia khach hang bao gém: Thai do, Y kién nhém tham
khdo, Rui ro cdm nhan, nhan thic kiém soat hanh
vi. Ca hai nghién ctiu trén cac nhém tac gia cho cai
nhin t6ng quét vé nhiing yéu t6 tac dong dén hanh vi
ctia khach hang khi mua hang tryc tuyén la thai d¢ va
nhén thiic kiém soat tdc dong duong dén y dinh mua
hang truc tuyén. Ngugc lai, yéu t6 rii ro o tac dong
am dén hanh vi mua sdm tryc tuyén cta ngudi tiéu
dung.

Mot nghién ctiu khac tii nhém tac gia Khan & Cha-
van (2015) '° vé hanh vi mua sim tryc tuyén tai Mum-
bai, day dugc xem 1a nhiing thong tin quan trong nhit
trong thi truong thuong mai dién ti va linh vic mar-
keting. Nghién ctiu nay thuc hién dya trén 5 nhan
t6 bao gom: Nhan thiic kiém sodt hanh vi, Rai ro tai
chinh, Théi d6, Tinh d6i m&i va Chuén cht quan. Qua
két qua nghién ctiu ciia nhém téc gia cho thdy yéu té
rairo tai chinh vakhong giao hang cé taic dong am dén
hanh vi mua sam truc tuyén. Mac khdc, céc yéu t6 vé
kiém soét hanh vi, thai d9, tinh d6i mdi va chuidn cha
quan c6 tac dong duong dén hanh vi mua sam truc
tuyén ctia ngudi tiéu dung.

Toém lai, hanh vi mua hang tryc tuyén 1a mot qud trinh
trao d6i mua ban mot san phdm hay dich vy dugc thuc
hién bdi nha ban 1a doanh nghiép hodc t6 chiic véi
bén mua la nguoi tiéu dung thong qua mang internet.
Trong d6, cic yéu t6 nhu: su tin ciy, nhan thic dé du
dung, su hitu dung, thiét ké website va dnh hudng xa
hoi 1a nhiing yéu t6 c6 tdc dong duong dén hanh vi
mua hang truc tuyén. Bén canh d6, qua cic nghién
ctiu trén cho théy yéu t6 cdm nhan rai ro ¢6 tic dong
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am dén hanh vi mua hang tryc tuyén ctia nguoi tiéu
dung.

Bén canh d6, y dinh mua sdm c6 tic dong dén hanh vi
mua hang tryc tuyén. Céc nghién ctu trude day cho
théy thuong mai dién tti lam da thay d6i hanh vi mua
hang ctia ngudi tiéu dung. Céc dién dan trén mang xa
hoi da tao di€u kién cho ngudi ban va mua thuc hién
giao thuong mot cach dé dang, nhiing khich hang c6
thé tim kiém thong tin vé san phdm hodc nha cung
cdp mot cach dé dang trude khi dua ra quyét dinh mua
hang. Nhiing quyét dinh nay con phu thudc vao cac
yéu t6 xa hoi tdc dong dén y dinh mua hang truc tuyén
ctia ngudi tiéu diing. Tuy nhién, cach khach hang dua
ra quyét dinh mua hang dua trén nhiing néi dung nay
van chua rd rang '6.

Y dinh mua hang truc tuyén khéc v6i y dinh mua hang
truyén thong vi khach hang tryc tuyén dua vao cong
nghé d€ hinh thanh y dinh mua hang ctia ho. Két néi
mang la rao cin 16n nhét khién cho ngudi tiéu dung
quay lung véi mua sim tryc tuyén'’. Theo cic bai
nghién ctiu ctia Ahmad et al., (2016) 18, Cassandra et
al,, (2017)'° dé cap dén y dinh st dung thic ddy y
dinh mua hang diéu nay bi anh hudng bdi nhiéu yéu
t0, bao gdm chat lugng trang web, eWOM va sy tin
tudng la céc yéu t6 tdc dong duong dén y dinh mua
hang ctia ngudi tiéu dung trén nén tang thuong mai
dién ti.

Y dinh mua hang tryc tuyén con nhiéu thiéu sét so
v6i mua sdm truyén théng. Vi du: ngudi tiéu dung
khoéng thé cham vao cdc mit hang truc tuyén, do do6
anh huéng dén trai nghiém ngusi mua hang. Theo
nghién ctu cta Maia et al., (2018) 20 cac yéu t8 tc
dong duong dén y dinh mua sam tryc tuyén la: sy
tin cdy, tinh httu ich, tdc dong cta truyén miéng dién
tt (eWOM), chét lugng trang web va tinh dé dang st
dung.

Mot nghién cu clia Kumar & Bajaj (2019)2! vé cac
yéu t6 anh hudng dén y dinh cta ngudi tiéu dung dé
mua sdm tryc tuyén & Nigeria: Nghién ctu khéi niém
da chi ra ring, yéu t6 cdm nhan rti ro ¢6 tic dong
am dén y dinh mua hang sdm hang tryc tuyén. Bén
canh d6, trong mét nghién cttu vé y dinh 4p dung cong
nghé trong mua viéc mua sdm truc tuyén ctia Fagih
(2016)2* da dé cap dén yéu t6 cam nhan rai ro ¢ tac
dong 4m dén y dinh mua sdm truc tuyén ctia nguoi
tiéu dung. Ciing trong bai nghién ctiu nay tac gia da
chi ra ring yéu t8 su tin cay c6 tic dong duong dén y
dinh mua sdm tryc tuyén ctia ngudi tiéu ding.

Mo hinh chdp nhin cong nghé (TAM) cta Davis
(1989) 2% 1a mot khuén khé dugc chidp nhan rong rai
dé€ phan tich vé hanh vi st dung thuc té€ dugc chép
nhan bdi nhiing ngudi st dung cong nghé méi. Mo
hinh nay cho thdy kha ning chdp nhin cong nghé

dugc xdc dinh boi hai yéu t6 chinh 13: Nhén thic tinh
hitu ich va nhan thic tinh dé st dung. Trong d6, nhan
thiic tinh hiiu ich dugc coi la niém tin ctia ngudi ding
vé cong nghé ma né c6 thé nang chét lugng mot cach
hiéu qua. Mat khac, nhan thiic tinh dé st dung dugc
coi la niém tin ctia ngudi ding ring cdng nghé dé st
dung va khong cin nhiéu nd luc dé stt dung né.

Theo két qua nghién ctiu ciia nhom tac gia Sin et al.,
(2012)* cho thdy cam nhén sy hiu ich c6 tic dong
duong vala yéu t6 chi phdinhiéu nhat dén y dinh mua
hang truc tuyén clia ngudi tiéu ding tré thong qua
mang xa hoi, tiép theo la nhan thic dé st dung va chi
tiéu cht quan.

Bén canh d6, theo két qua ctia cac nha nghién ctiu
cho thdy ring hai yéu t6 vé€ nhén thic tinh hiu ich
va nhén thic tinh dé st dung c6 tdc dong duong dén
sy tin tudng khi ra quyét dinh mua sdm hang tryc

tuyén 2>26,

Mot nghién ctiu gan day ctia Nasution et al., (2019) 27
vé kiém tra thuyc nghiém cac yéu t6 anh hudng dén y
dinh mua hang tryc tuyén ctia ngudi tiéu dung nhin
théy rang nhén thic sy hitu ich va nhan thdc tinh dé
st ¢4 tac dong duong dén y dinh mua hang tryc tuyén
clia ngudi tiéu dung. Theo mot nghién ctiu khac vé
phén tich cdc yéu t6 anh hudng viéc chdp nhan mua
sim tryc tuyén ctia Tarhini et al., (2018) %8, chi ra ring
yéu td su tin cdy va anh hudng xa hoi c6 tic dong
duong dén viéc chip nhin mua hang truc truyén.
Sau khi tdng hop céc bai nghién ctiu trong nuée va
qudc té vé yéu t6 tac dong dén quyét dinh mua hang
truc tuyén, bai bdo nay téng hgp mo hinh chung ma
céc tac gia di trudc da xay dung tai Hinh 1.

THUAN LOI VA KHO KHAN TRONG
HOAT DONG THUONG MAI DIEN TU

Thuan loi trong hoat dong thuong mai dién
ta

Ciing nhu cdc nu6c dang phat trién khéc trén thé gidi,
mdc du hién nay Viét Nam van bi tut hau so véi cac
nuéc Phuong Tay va mot s6 nuidc & Chau A nhung
v6i nhiing bude nhay vot, di tit dén dau trong nhiing
nadm gin day thi Viét Nam van c6 thé phat trién va
hoa nhép véi xu hudng phét trién kinh té trén thé gisi.
Trong dé thuong mai dién ti dugc xem la hinh thai
phat trién cao ctia hoi nhap va toan ciu hoa.

Trong nhiing ndm gin day, Chinh pht Viét Nam da
nhan dinh r6 dugc tdm quan trong cta thuong mai
trong sy phat trién cong nghiép hod - hién dai hoa dét
nudc. Tinh dén thang 01/2020, theo dii liéu thong ké
ti Trung tdim WTO va hoi nhép, Viét Nam da tham
gia dam phan va ky két 16 FTA song phuong va da
phuong, bao gém 13 FTA da c6 hiéu luc, va 3 FTA
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[ Nhan thiic tinh d& sir dung

Nhan thitc su hitu ich

Quyét dinh mua s&m
hang trie tuyen trén néen
tang thvong mai dién t

Y dinh mua sam hang
tryc tuyén théng qua
thuong mai dién twr

Sw tin cay

Chat lrgng Website

[
[
[ Comubiuriiro
[
[

Anh huéng x3 hoi

Hinh 1: Téng hap cac yéu té anh hudng dén hanh vi mua sdm truc tuyén. Nguén: Sultan & Uddin (2011) ° Mengli
(2011) '° Sorce et al., (2005) ' Ha Ngoc Théng va Nguyén Thanh D6 (2016) ' Khan & Chavan (2015) > Ahmad et al.,
(2016) '8 Cassandra et al., (2017) ' Maia et al., (2018) 2 Kumar & Bajaj (2019) 2" Fagih (2016)?? Sin et al., (2012)%*
Alsaghier et al., (2011) 2> Rawwash et al., (2020) ?° Tarhini et al., (2018) 2%; Nasution et al., (2019) ?°.

dang trong vong dam phan. Noi dung ctia nhiing hiép
dinh nay trai rong ti hoat dong thuong mai hang hoa
va dich vy, ddu tu nudc ngoai, hay ca nhiing linh vuc
méi nhu s& hiiu tri tué. Mot s6 hiép dinh dang cha
y nhu Hiép dinh Déi téc toan dién va tién bd xuyén
Thai Binh Duong (CPTPP), Hiép dinh Thuong mai ty
do EU- Viét Nam (EVFTA) hay Hiép dinh dinh Dé6i
tac kinh t€ toan dién khu vuc (RCEP)%°. Vi vay, hoat
dong thuong mai c6 nhiing thuén 1i vé chinh sach hé
trg ctia Nha nudc nhu: Céc chinh sich vé von, thué
dac biét 1a cac chinh sach vé thu hut von dau tu nudc
ngoai. Trong boi canh Covid-19 nhu hién nay, Chinh
phu da dé ra ké hoach tdng thé tai 645/QD-TTg cua
Tht tuéng Chinh phti ngay 15 thang 5 nam 2020 bao
gom: Ho trg, thuc ddy viéc ting dung rong rai thuong
mai dién tt trong doanh nghiép va cong dong; Thu
hep khoang cach gitta cdc thanh phé 16n va cic dia
phuong vé mtic 4o phét trién thuong mai dién tir; Xay
dung thi trudng thuong mai dién t lanh manh, c6
tinh canh tranh va phét trién bén viing; M& rong thi
truong tiéu thu cho hang héa Viét Nam trong va ngoai
nudc thong qua tng dung thuong mai dién ta; ddy
manh giao dich, thuong mai dién ti xuyén bién gigi;
Trd thanh quéc gia c6 thi truong thuong mai dién tu
phét trién thudc nhom 3 nudc dan dau khu vic Dong
Nam A3°,

Tém lai, v6i nhiing thuédn lgi dugc dé€ cap thi trong
nhiing nam tiép theo thuong mai dién tt sé c6 nhiéu
su phat trién khong ngting va cdc doanh nghiép cin
dén ddu xu thé Ging dung ngay nhiing xu hudéng méi
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dé van hanh kénh thuong mai dién tt cling nhu ning
cao muc d¢ trdi nghiém san phdm, dich vu ctia ngudi
tiéu dung.

Khé khan trong hoat déng thuong mai dién
tu

Hién nay, d6i v6i nén tang thuong mai dién tu Viét
Nam néi chung va Thé giéi ndi riéng con gip nhiéu
kho khan nhu sau:

Thi nhat, d€ ton tai dugc trong nén thuong mai dién
tti canh tranh nhu hién nay thi cdc doanh nghiép phai
trudng von, day 1a diém yéu d6i v6i cac doanh nghiép
viia va nho trong nudc so véi cac doanh nghiép da
qudc gia hoat dong tai Viét Nam. Trong bdi canh Viét
Nam m& ctia nhu hién nay thi lan séng dau tu ngay
cang du nh4p manh hon, cho thiy nén tang thuong
mai trong tuong lai la sdn choi cta cic doanh nghiép
16n. Trong ndm 2017, doanh thu ban 1é TMDPT cua
Viét Nam dat con s6 5 ty USD nhung cht yéu tap
trung vao cac thuong hiéu l6n da bi thau tom béi
cac doanh nghiép nudc ngoai nhu Lazada, Shopee,
Tiki, Zalora hay ké ca Sendo von 14 cong ty thudc s¢
hiiu ctia FPT nhung ciing chiu su ddu tu gian tiép
ti JD.com théng qua VNG. Cac thuong hiéu con lai
nhu Vatgia.com, Chodientu.vn, Enbac. vn,... déu cé
doanh thu rat thip. Piéu ngay cho théy su tri phéi
ctia cdc doanh nghiép thuong mai dién tt clia nudc
ngoai la rat I6n va gan nhu nhiing doanh nghiép nay
quyét dinh cudc choi trong hé sinh thai TMDT cua
Viét Nam 3!,
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Thit hai, mang internet hién nay dang phai déi mit
v6i kho khin vé€ vin dé€ an toan, an ninh mang cta
doanh nghiép va nguéi tiéu dung. An ninh mang &
Viét Nam hién nay van 1a mot tinh trang nan giai d6i
v6i cac doanh nghiép va co quan quan ly nha nudc.
Xudt phét tii nhiéu nguyén nhan khach quan nhu: Co
s ha tdng, cong nghé thong tin con yéu kém, chinh
sach x4 hoi ctia Chinh pht thiéu tinh ning dong va
chua dugc quan tdim dung mic. Chinh vi thé, viéc
mat an toan vé thong tin — an ninh mang khong chi
dnh hudng d6i v6i cd nhan, t6 chiic ma con déi véi ca
Chinh pht vé€ mat kinh t€ hay chinh tri xa hoi32.
Cudi cung, du nén tang thuong mai dién ti tai Viét
Nam phiét trién manh mé hon trong thoi gian qua
nhung day lai 1a mot sy sang loc v6 cuing khic nghiét
d6i v6i cac doanh nghiép tai Viét Nam. Khong chi
c6 Leflair, trudc do, trong nam 2019, thi truong da
chiing kién su “ra di” ctia nhiéu thuong hiéu ban
hang tryc tuyén nhu Robins.vn, Adayroi.vn (ctia Vin-
group). Nhiing cdi tén khac nhu vuivui.com (ctia the-
gioididong), Cdiscount.vn (ctia Big C Viét Nam) da
déng clia vi hoat ddng khong hiéu qua*3. Tit d6 cho
théy, su phat trién nén tang thuong mai tai Viét Nam
hién nay da tao ra mot moi truong canh tranh tryc
tuyén vo cling khic nghiét va kho khin ddi véi cac
doanh nghiép trong nudc.

Toém lai, thi truong thuong mai dién ti tai Viét Nam
trong giai doan phat trién con gip nhiéu khé khén va
thach thtic d6i véi cac doanh nghiép. Tu d6 doanh
nghiép Viét Nam phai phét trién manh mé hon va lién
tuc cdi tién sdn phdm, dich vu ctia minh d€ canh tranh
va hoa nhap véi sy phat trién cta thuong mai dién ti
trong nudc ciing nhu qudc té.

Cac ham y chinh sach thuc day phat trién
thuong mai dién tdrtai Viét Nam

Su phé cap cua internet, mang di dong 4G va sip tdi
la mang di dong 5G da tiép thém stic manh cho nén
tang thuong mai dién tii ngay cang phat trién manh
mé hon. Do vay nén tang thuong mai dién tu tai Viét
Nam cin thyc hién nhiéu giai phdp nhdm thac ddy sy
phét trién viing vang ma trudc hét doanh nghiép phai
hoan thién tii ndi tai bén trong. Cac gidi phap dé xuat
cho doanh nghiép bao gom:

Thu nhit, x4y dung niém tin cho khéch hang. Doanh
nghiép can nang cao niém tin clia ngudi tiéu dung
vé san phdm va dich vu ctia cong ty hoic t6 chic
thuong mai nhu: gidm thiéu muc d¢ rai ro vé giao
hang, can dua ra quy trinh cung cip va van hanh nén
tang thuong mai r6 rang, don gidn. D€ ning cao chit
lugng ctia nén tang thuong mai cdc doanh nghiép cén
thudng xuyén kiém tra chit lugng sén phdm va sang

loc lai nhiing nha cung cip kém chit lugng. Doéng
thdi cin bg sung thém céc nha cung cdp tiém ning va
chat lugng, nham dam bao san phidm lam ra luon dat
dugc chit lugng cao khi dén tay ngudi tiéu dung. Dic
biét doanh nghiép, t6 chiic phai ddm bao chit lugng
san phim - dich vy lu6n dugc t6t nhit khi van chuyén
dén tay ngudi tiéu dung.

Tht hai, ddm bao bdo mét quyén riéng tu ctia khach
hang. Theo Duong Thi Dung va Vi Huyén Trang
(2020)34, nghién ctu vé “Nang cao chét lugng dich
vu thuong mai dién ti (B2C) Viét Nam” dédnh gid yéu
t0 bdo mat 1a thip nhét. Vi thé cac website thuong
mai dién td ctia Viét Nam cin phai c¢6 nhiing dong
tac vé: nang cao kha ning bdo mat thong tin va di
liéu ctia khach hang, cac di€u khoan giao dich phai
rd rang va luon dugc sy dong y tut hai phia bing van
ban. Bén canh dd, trong bai nghién ctiu ctia tac gia
ciing cho thdy cin phai céi thién sy phan héi. Do d6
dé cai thién chit lugng vé thuong mai dién ti thi cac
doanh nghiép - t6 chic cin phai ning cao kha ning
tuong tac déi véi khach hang vé sain phdm cung cép,
décbiétla han ché t6i da thoi gian khi€u nai ciia khach
hang nhim tao cho khach hang sy hai. Sy hailong cua
khéch hang dnh huéng 16n dén hanh vi tiép tyc mua
hang cuia khac hang va phan ting mang tinh cam xuc
cta khach hang dép lai kinh nghiém ctia ho déi véi
mot san phdm hay dich vu*°,

Thi ba, nang cao chét lugng nén ting thuong mai
ctia doanh nghiép. Xay dung hinh anh thuong hiéu
truc tuyén chuyén nghiép. Xay dung noi dung va hinh
anh dam béo chat lugng cao va chuyén nghiép, tit do
tao dung su tin tudng déi véi khach hang trong nuéde
ciing nhu qudc té. Bén canh do, cdc doanh nghiép
Viét Nam cén néng cao ning luc cia minh béng cdch
tham gia cac san giao dich thuong mai quéc té. Thuc
hién céc chién dich quang cdéo manh mé nhidm dinh
vi thuong hiéu va hinh anh ctia doanh nghiép trong
tam tri khach hang. Bén canh d6 doanh nghiép cin
dau tu vé€ mat co s& ha ting nhim dam bao thong tin
vé khach hang ludn dugc an toan trong qué trinh giao
dich. Hién nay, bdo mét thong tin cd nh4n va an ninh
mang ludn 1a nhiing vin dé dat ra khong chi dé6i véi
cac doanh nghiép thuong mai dién ti cta Viét Nam
ma ca qudc té.

KET LUAN

Thuong mai dién ttt dugc coila viéc giao dich, trao d6i
va ban san phdm/dich vy théng qua internet. Cang
ngay, thuong mai dién td cang thé hién tinh thuin
tién va hiéu qua trong kinh doanh truc tuyén déi
v6i ca doanh nghiép va khich hang, dugc thé hién
4 6 lugng ngudi sti dung nén tang thuong mai dién
tl nay ngay cang ting cao trén toan thé giéi. Bén
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canh d6, thuong mai dién td hién nay dang la mot
trong nhiing két cdu ha tdng quan trong trong linh
vic thuong mai trong nudc ciing nhu quéc té. Day la
phuong tién thic ddy cic doanh nghiép & Viét Nam
phat trién thi truong kinh doanh trong nuéc va chinh
phuc thi trudng qudc t€ bang nhiing san phdm chit
lugng, tham gia vao chudi cung ung toan cau, gitp
néng cao ning luc canh tranh trong khu vic va quéc
té.

Thong qua viéc doc cic bai bdo cdo nghién ciiu di
trude tit cac qudc gia trén thé gidi cling nhu cac
nghién ctu tai Viét Nam, trong bai bdo cdo nay da
phit hién ra:

Thitt nhédt: Cac bai bdo cdo nghién ctiu déu cho ring
viéc mua sdm tryc tuyén véi sy httu dung, tién lgi va
tiét kiém thoi gian 1a nhiing yéu t6 tic dong duong
dén hanh vi mua sim ctia ngudi tiéu dung trén nén
tang thuong mai dién tu. Trong do, yéu t6 cam nhan
rti ro lién quan dén san phdm c6 tic dong am dén
hanh vi mua sim hang truc tuyén ctia ngudi tiéu dung.
Thit hai: Viéc chuyén d8i s6 tu hinh thic mua sdm
truyén théng la mua hang truc tiép chuyén sang mua
hang truc tuyén con gdp nhiéu khé khin vi yéu t6
vé phat trién cong nghé & Viét Nam chua cao va con
nhiéu rii ro trong qua trinh thuc hién giao dich.

Thit ba: Phat trién thuong mai dién ti tao ra nhiéu
co hoi va thach thiic cho doanh nghiép. Nhiing rao
can vé thé ché, tha tuc hanh chinh khién do doanh
nghiép hién nay gap nhiéu kho khan trong viéc canh
tranh vé6i d6i thua quéc té.

Phét trién thuong mai dién ti tao ra nhiéu co hoi
cho doanh nghiép va cac nha kinh doanh, nhung bén
canh d6 con c6 nhiéu thach thic khién cho su phat
trién thuong mai dién tu tai Viét Nam tré nén kho
khén hon vi mét s6 yéu t6 bén ngoai nhu: Céc doanh
nghiép 16n v6i s6 von dau tu 16n trén qudc té gia nhép
vao Viét Nam. Bén canh d6 céc rdo can vé thé ché,
that tuc hanh chinh hay méi trudng canh tranh bat
binh dang, chét lugng doi ngt nhan vién khién cho
cic doanh nghiép gap nhiéu kho khan trong viéc gia
tang ning luc canh tranh véi d6i tha quéc té. Vi vay,
doanh nghiép cn gia tang ning luc canh tranh v6i d6i
th thong qua viéc duy tri, trién khai, phéi hop véi cac
ngudn lyc giup doanh nghiép dat dugc muc tiéu dé ra
ti d6 tao ralgi thé canh tranh véi cic d6i thu qudc té.
T nhiing phat hién trén da tao tién d€ cho cic doanh
nghiép Viét Nam tham gia vao thi trudng thuong mai
dién td phat trién manh mé hon, tdp trung nghién ctu
va phét trién sin phdm ctia minh ngay cang chuyén
nghiép hon. Bén canh d6, d€ phat trién trén nén tang
thuong mai dién tu thi cac doanh nghiép cin phai cé
nhiing chinh séch va chién lugc cy thé d6i véi hanh

2172

vi mua hang ctia ngudi tiéu ding, cé thé ké dén nhu
viéc thuc hién qua trinh nghién ctu thi trudng va phat
trién san phdm tét hon.

Do han ché vé mit thoi gian nén bai bdo da téng quan
31 bai nghién ctu di trudc ti cdc qudc gia trén thé gidi
cling nhu cdc bai nghién ctiu tai Viét Nam trong giai
doan tii 1995 dén 2020. Xét trong thi trudng thuong
mai dién t& con hinh thanh mdt s6 cidc van dé ma
khach hang c6 thé gap phai nhu: Vin dé rui ro vé tai
chinh, rti ro tit ngudi ban va nguy co vé bao mét c6
thé xuét hién trong cic bai nghién ctiu khac,... Tuy
nhién trong bai bdo nay ciing da khai quat nhiing yéu
t6 tac dong dén hanh vi mua hang tryc tuyén clng
nhu dua ra nhiing giai phap cho phia doanh nghiép.
Vi thé trong nghién ctu tiép theo, tic gia sé phét trién
theo hudng nghién citu, khao sat va ddnh gia cic yéu
t0 tac dong dén hanh vi mua hang truc tuyén tai thi
truong Viét Nam dé€ c6 cic gidi phap thiét thuc cho
cac doanh nghiép hoat dong hiéu qua hon trén nén
tang thuong mai dién tu.

DANH MUC TU VIET TAT

TMDT: Thuong mai dién ti
WTO: T6 chiic thuong mai thé gidi
FTA: Thuong mai ty do

XUNG POT LO1 iCH

Tac gia xin cam doan ring khong c6 bat ki xung dot
loi ich nao trong céng bo bai bao.

PONG GOP CUA TAC GIA

Toan bo ndi dung bai téng quan 1a do chinh tic gia
thuc hién.

TAILIEU THAM KHAO

1. Kemp S. Essential insights into internet, social media mobile,
and ecommerce use around the world. Digital in 2021 report.
2021;p. 14-17.

2. Tham KW, Dastane O, Johari Z, & Ismail NB. Perceived risk fac-
tors affecting consumers’ online shopping behaviour. Jour-
nal of Asian Finance, Economics and Business. 2019;6(4):246—
260. Available from: https://doi.org/10.13106/jafeb.2019.vol6.
no4.249.

3. LEHBH, NGO CT, TRINH TTH. Factor Affecting Customers’ De-
cision to Use Mobile Banking Service: A Case of Thanh Hoa
Province, Vietnam. Journal of Asian Finance, Economics and
Business 2020;7(2):205-212;Available from: https://doi.org/10.
13106/jafeb.2020.v0l7.n02.205.

4. Kotler P & Keller K. Marketing Management. 12th Edition.
Place of publication: Prentice Hall, Upper Saddle River, 2006;.

5. Turban E, King D, Lee J, & Viehland D. Electronic commerce: A
managerial perspective 2002. Prentice Hall, 2002;.

6. Hoyer WD, and Deborah JM. Consumer Behavior. 5th Edition.
Place of publication: SouthWestern, Cengage Learning, 2008;.

7. Monsuwé TP, Dellaert BG, & De Ruyter K. What drives con-
sumers to shop online? A literature review. International
journal of service industry management. 2004;15(1):102-121.
Available from: https://doi.org/10.1108/09564230410523358.


https://doi.org/10.13106/jafeb.2019.vol6.no4.249
https://doi.org/10.13106/jafeb.2019.vol6.no4.249
https://doi.org/10.13106/jafeb.2020.vol7.no2.205
https://doi.org/10.13106/jafeb.2020.vol7.no2.205
https://doi.org/10.1108/09564230410523358

Tap chi Phdt trién Khoa hoc va Céng nghé - Kinh té-Ludt va Quan ly, 6(1):2167-2174

8.

20.

21.

Héubl G, & Trifts V. Consumer decision making in online shop-
ping environments: The effects of interactive decision aids.
Marketing science 2000;19(1):4-21;Available from: https://doi.
org/10.1287/mksc.19.1.4.15178.

. Sultan MU, Uddin M. Consumers’ Attitude towards Online

Shopping: Factors influencing Gotland consumers to shop
online. Sweden; 2011;.

. Meng-li M. Factors Affecting Consumers’ Attitude Towards

Online Shopping and Online Shopping Intention in Bangkok,
Thailand. In Proceedings of the 7th International Conference
on Innovation & Management. 2011;p. 1847-1853.

. Sorce P, Perotti V, & Widrick S. Attitude and age differences

in online buying. International Journal of Retail & Distribu-
tion Management 2005;33(2):122-132;Available from: https:
//doi.org/10.1108/09590550510581458.

. Tudn NM, Vi NVA. Cac yéu t6 tac dong dén hanh vi mua

hang truc tuyén ctia khach hang tai TIKLVN. Tap chi Khoa hoc
va Cong nghé 2020;46:2020;Available from: https://doi.org/10.
46242/jst-iuh.v46i104.655.

. Huong NHD, Minh NTB, Tram NNB. Nghién cttu cac yéu té anh

huéng dén thai do clia ngudi mua trong thj trudng thuong
mai dién tu. Tap chi Khoa hoc va cdng nghé. 2016;4:19.

. Théng HN, et al. Céc yéu t& dnh hudng dén y dinh mua sém

truc tuyén cia ngudi tiéu duing Viét Nam: Nghién ciru mgrong
thuyét hanh vi c6 hoach dinh. Tap chi Kinh té va kinh doanh.
2016;4:21-28.

. Khan A& Chavan CR. Factors affecting online shoppers behav-

ior for electronic goods purchasing in Mumbai: An empirical
study. International Journal in Management and Social Sci-
ence. 2015;3(3):467 -477.

. Chen A, Lu Y & Wang B. Customers’purchase decision

making process in social commerce: A sociallearningper-
spective. International Journal of Information Management.
2017;37(6):627-638;Available from: https://doi.org/10.1016/j.
ijinfomgt.2017.05.001.

. Laohapensang O. Factors influencing internet shopping be-

haviour: A survey of consumers in Thailand. Journal of Fashion
Marketing and Management. 2009;13(4):501-513;Available
from: https://doi.org/10.1108/13612020910991367.

. Ahmad A, Rahman O, & Khan MN. Consumer’s perception

of website service quality: Anempirical study. Journal of In-
ternet Commerce. 2016;15(2):125-141;Available from: https:
//doi.org/10.1080/15332861.2016.1144442.

. Cassandra CR & Kristin DM. Website quality impact on cus-

tomers’ purchase intention through social commercewebsite.
2017 International Conference on Information Management
and Technology (ICIMTech). 2017;p. 250-253. Available from:
https://doi.org/10.1109/ICIMTech.2017.8273546.

Maia C, Lunardi G, Longaray A, & Munhoz P. Factors and
charactertics that influence consumers’ participation in social
commerce. Revista de Gestao. 2018;25(2):194-211. 2018;Avail-
able from: https://doi.org/10.1108/REGE-03-2018-031.
Kumar P, Bajaj R. Exploring the influence of demographic fac-
tors on perceived performance risk among youth towards
online shopping in Punjab. International Journal of Business

22.

23.

24.

25.

26.

27.

28.

29.

30.

31

32.

33.

34.

35.

and Globalisation. 2019;23(1):47-68;Available from: https://
doi.org/10.1504/1JBG.2019.10022551.

Fagih KMS. An empirical analysis of factors predicting the
behavioral intention to adopt Internet shopping technol-
ogy among non-shoppers in a developing country context:
Does gender matter?. Journal of Retailing and Consumer
Services. 2016;30:140-164;Available from: https://doi.org/10.
1016/j.jretconser.2016.01.016.

Davis FD, Bagozzi R, Warshaw P. User acceptance of computer
technology: A comparison of two theoretical models. Man-
agement Science. 1989;35(8):982-1002;Available from: https:
//doi.org/10.1287/mnsc.35.8.982.

Sin SS, Nor KM., & Al-Agaga AM. Factors Affecting

Malaysian young consumers’ online purchase inten-
tion in social media websites. Procedia: Social and
Behavioral Sciences. 2012;40:326-333;Available  from:

https://doi.org/10.1016/j.sbspro.2012.03.195.

Alsaghier H, Ford M, Nguyen A, & Hexel R. Conceptualising cit-
izen's trust in e-government: Application of Q methodology.
Leading Issues in E-Government. 2011;1:204;Available from:
https://doi.org/10.4018/978-1-61520-789-3.ch011.

Rawwash H, Masad F, Enaizan O, Eneizan B, Adaileh M, Saleh A,
& Almestarihi R. Factors affecting Jordanian electronic bank-
ing services. Management Science Letters. 2020;10(4):915-
922;Available from: https://doi.org/10.5267/j.ms1.2019.10.004.
Nasution MDTP, et al. An empirical examination of the fac-
tors influencing consumer’s purchase intention toward on-
line shopping. Journal of Business and Retail Management
Research. 2019;13(4);Available from: https://doi.org/10.24052/
JBRMR/V13IS04/ART-02.

Tarhini A, etal. An analysis of the factors influencing the adop-
tion of online shopping. International Journal of Technology
Diffusion. 2018;9(3):68-87;Available from: https://doi.org/10.
4018/1JTD.2018070105.

Minh ND. Su chuyén dich chuéi cung Ung toan ciu dudi tac
dong clia Covid-19- Thuan Igi va kho khan dgi vai Viet Nam.
Tap chi Khoa hoc & Bao tao Ngan hang. 2020;221:2020;.

Tha Tudng Chinh Pha. Quyét dinh s6 645/QD-TTg cda Tha
tuéng Chinh pha: Phé duyét K& hoach téng thé phat trién
thuong mai dién tir quéc gia giai doan 2021 - 2025, 2020;.
Quan NH. M&A trong thuong mai dién ti - Co hoéi va thach
thiic cho hé sinh sach thuong mai dién tir ctia Viét Nam. Tap
chi Kinh Té Dai Ngoai. 2019;(113):2020;.

Phuong NV, Dién TV. RUi ro va thach thuc an ninh mang
trong linh vuc ngén hang tai Viét Nam. HCMCOULJS - Kinh
té va Quan tri Kinh doanh. 2020;16(2):30-44;Available from:
https://doi.org/10.46223/HCMCOU]JS.econ.vi.16.2.612.2021.
Héng DN. Thuong mai dién t trong phat trién kinh té tai Viét
Nam. Tap chi Tai Chinh Online. 2020;(2):2020;.

Dung DT, Trang VH. Nang cao chét lugng dich vu thuang
mai dién td (b2c) Viét Nam. Tap chi Khoa hoc va Céng nghé.
2020;(2):33;.

Bachelet D. Measuring Satisfaction; or the Chain, the Tree,
and the Nest. Customer Satisfaction Research, Brooker, R.(ed):
Emosar, 1995;.

2173


https://doi.org/10.1287/mksc.19.1.4.15178
https://doi.org/10.1287/mksc.19.1.4.15178
https://doi.org/10.1108/09590550510581458
https://doi.org/10.1108/09590550510581458
https://doi.org/10.46242/jst-iuh.v46i04.655
https://doi.org/10.46242/jst-iuh.v46i04.655
https://doi.org/10.1016/j.ijinfomgt.2017.05.001
https://doi.org/10.1016/j.ijinfomgt.2017.05.001
https://doi.org/10.1108/13612020910991367
https://doi.org/10.1080/15332861.2016.1144442
https://doi.org/10.1080/15332861.2016.1144442
https://doi.org/10.1109/ICIMTech.2017.8273546
https://doi.org/10.1108/REGE-03-2018-031
https://doi.org/10.1504/IJBG.2019.10022551
https://doi.org/10.1504/IJBG.2019.10022551
https://doi.org/10.1016/j.jretconser.2016.01.016
https://doi.org/10.1016/j.jretconser.2016.01.016
https://doi.org/10.1287/mnsc.35.8.982
https://doi.org/10.1287/mnsc.35.8.982
https://doi.org/10.1016/j.sbspro.2012.03.195
https://doi.org/10.4018/978-1-61520-789-3.ch011
https://doi.org/10.5267/j.msl.2019.10.004
https://doi.org/10.24052/JBRMR/V13IS04/ART-02
https://doi.org/10.24052/JBRMR/V13IS04/ART-02
https://doi.org/10.4018/IJTD.2018070105
https://doi.org/10.4018/IJTD.2018070105
https://doi.org/10.46223/HCMCOUJS.econ.vi.16.2.612.2021

Science & Technology Development Journal - Economics - Law and Management, 6(1):2167-2174

8 Open Access Full Text Article

Review

E-Commerce: The overview of the study for the period 1995 -2020

Nguyen Phuoc Thanh®

LD
A=
o

Bl

A

[=]5%
I

Use your smartphone to scan this

QR code and download this article

Hoa Sen University, Vietnam

Correspondence

Nguyen Phuoc Thanh, Hoa Sen
University, Vietnam

Email: np.thanh9597@gmail.com
History
e Received: 26/04/2021

o Accepted: 01/10/2021
o Published: 25/12/2021

DOI : 10.32508/stdjelm.v6i1.803

i '.) Check for updates

Copyright

© VNU-HCM Press. This is an open-
access article distributed under the
terms of the Creative Commons
Attribution 4.0 International license.

A

——
VNU-HCM Press

ABSTRACT

In recent years, with the world entering the era of technology 4.0, the e-commerce market has been
growing strongly in Vietnam and worldwide. As of 2020, the Covid-19 pandemic is a catalyst that
changes consumers' shopping behavior. Consumers change from traditional direct shopping to
online shopping by e-commerce platforms. The paper is to carry out an overview of the previous
studies to determine the current trend and challenges of e-commerce. According to the research
results, this article suggests the administrative implications to Vietnamese e-commerce businesses.
The results of the literature review have shown a common trend of online shopping in the future
because of its convenience. Furthermore, online shopping also poses two major challenges for
businesses: capital and internet infrastructure. Hopefully, synthesizing the previous research will
help enterprises have orientations and strategies for the growth of the e-commerce industry in the
future.
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	KẾT LUẬN
	DANH MỤC TỪ VIẾT TẮT
	XUNG ĐỘT LỢI ÍCH
	ĐÓNG GÓP CỦA TÁC GIẢ
	References


